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Introduction and research focus

1. To conceptualize and define the notion of news values within journalistic discourse, 

drawing on established theoretical frameworks.

2. To identify and analyze the linguistic devices typically associated with the construction 

and expression of news values.

3. To integrate linguistic analysis with multimodal approaches in order to provide a 

comprehensive account of how news values are realized across modes.

4. To examine the discursive construction of personalization as a selected news value, using 

both qualitative and quantitative insights.

5. To evaluate the effectiveness of artificial intelligence tools in the identification and 

interpretation of news values in media texts.

6. To assess the impact of prompt design on the quality and accuracy of AI-generated 

analyses of news discourse



Theoretical framework: News values

„News values can be defined in many different ways, but in essence they 

determine what is news(worthy). In the Journalism/ Communication 

Studies literature, news values are typically defined as properties of events 

or stories or as criteria/principles that are applied by news workers in order 

to select events or stories as news or to choose the structure and order of 

reporting.” (Bednarek, Caple 2014:136)



Galtung and Ruge’s 12 News Factors

1. FREQUENCY

2. THRESHOLD

3. UNAMBIGUITY

4. MEANINGFULNESS

5. CONSONANCE

6. UNEXPECTEDNESS

7. CONTINUITY

8. COMPOSITION

9. REFERENCE TO ELITE NATIONS

10. REFERENCE TO ELITE PEOPLE

11. REFERENCE TO PERSONS

12. REFERENCE TO SOMETHING 

NEGATIVE



A contemporary set of news values: 

     Tony Harcup & Deirdre O’Neill

1. THE POWER ELITE

2. CELEBRITY

3. ENTERTAINMENT

4. SURPRISE

5. BAD NEWS

6. GOOD NEWS

7. MAGNITUDE

8. RELEVANCE

9. FOLLOW-UP

10. NEWSPAPER AGENDA



News values: key linguistic devices

    Monika Bednarek & Helen Caple

1. NEGATIVITY

2. TIMELINESS

3. PROXIMITY

4. SUPERLATIVENESS

5. ELITENESS

6. IMPACT

7. NOVELTY

8. PERSONALISATION

9. CONSONANCE



Theoretical framework:

News values – cognitive or discursive? 

“From a linguistic perspective, language can be seen as expressing, 

indicating, emphasising or highlighting news values (Bednarek, 2006; 

Bell, 1991; Conboy, 2006), or news values can be regarded as becoming 

embedded in language (Cotter, 2010:67). More radically, news values have 

also been defined as values that are construed in and through discourse 

(Bednarek and Caple, 2012a, 2012b).” (Bednarek, Caple 2014:136) 



News values and language

1. EVALUATIVE LANGUAGE

2. INTENSIFICATION 

    AND QUANTIFICATION

3.  COMPARISON

4. REFERENCES TO EMOTION

5. ‘NEGATIVE’ VOCABULARY

6. WORD COMBINATIONS

7. METAPHOR/ SIMILE

8. STORY STRUCTURE

9. REFERENCES TO TIME AND 

PLACE

10. REFERENCES TO THE NATION/ 

COMMUNITY

11. FIRST-PERSON PLURAL 

PRONOUNS

12. ROLE LABELS

13. QUOTES FROM ‘ORDINARY’ 

INDIVIDUALS

14. REFERENCES TO INDIVIDUAL



AI-Assisted News Values Analysis (quantitative analysis?)



AI-Assisted News Values Analysis (quantitative analysis?)



AI-Assisted News Values Analysis (qualitative analysis)

„VIDEO Copiii de la o creșă din 
Rusia, puși să cânte că sunt 
pregătiți să moară pentru 
Vladimir Putin”
(“VIDEO Children from a 
Russian kindergarten made to 
sing that they are ready to die 
for Vladimir Putin”)
(https://hotnews.ro/video-copiii-de-la-o-cresa-din-rusia-pusi-sa-

cnte-ca-sunt-pregatiti-sa-moara-pentru-vladimir-putin-125429)



AI-Assisted News Values Analysis

ZERO-SHOT 

PROMPT

FEW-SHOT 

PROMPT

INSTRUCTIONAL 

PROMPT

ROLE-BASED 

PROMPT

CONTEXTUAL 

PROMPT

https://mitsloanedtech.mit.edu/ai/basics/effective-prompts/



AI-Assisted News Values Analysis (cognitive analysis)

1.Personalisation –  YES

The story centers on individual children, a vulnerable group, emphasizing a human/emotional dimension. 

The title focuses on what these specific children are made to do — this brings the abstract issue of 

propaganda into the personal sphere.

2.Eliteness –  YES

The name Vladimir Putin, a high-profile political figure, brings elite involvement into the narrative, 

reinforcing the importance of the event via association with a powerful individual.

3.Negativity –  YES

The act of children being made to sing about death is emotionally and ethically disturbing — 

highlighting negative, controversial, and morally charged content.

4.Consonance –  YES

The title reinforces existing narratives or expectations about authoritarianism in Russia, particularly in 

Western media — this fits with what audiences may already believe about political control and propaganda.



5. Impact –  YES

This situation suggests psychological and cultural impact on children, which could also trigger wider societal reactions 

(parental concern, political debate, media outrage). Impact is both local (on the children) and symbolic/global (on public 

opinion).

6. Novelty –  Partial

While the idea of children being used in propaganda may not be new, the specific act of singing about dying for a leader is 

unusual and may be perceived as a discursive novelty in this context.

7. Timeliness –  YES

The use of “VIDEO” in the title implies immediacy and recency, which aligns with the value of timeliness. It signals the event 

is current and documented.

8. Proximity –  Partial

Geographically, this event happens in Russia — not necessarily close for Romanian readers — but the cultural/emotional 

proximity (children, authoritarianism, war context) may still generate strong engagement.

9. Superlativeness –  Partial

While not expressed with overtly extreme language, the emotional extremity (children singing about death for a political figure) 

gives this title a form of qualitative superlativeness — it’s presented as morally and symbolically “extreme.”

AI-Assisted News Values Analysis (cognitive analysis)



AI-Assisted News Values Analysis (linguistic analysis)



AI-Assisted News Values Analysis (linguistic analysis)



AI-Assisted News Values Analysis (multimodal analysis)



AI-Assisted News Values Analysis (multimodal analysis)



Conclusion and further directions

Conclusion: 

• AI can be useful for both cognitive and linguistic analysis of news values, especially 

when supported by clear prompts and a solid theoretical background.

• Qualitative analysis with AI is generally well-written and insightful.

• Quantitative analysis is still a challenge for AI, as it lacks consistency and precision in 

counting and categorizing complex data.

• AI tools can help identify sensationalism and manipulation techniques in news, such as 

emotional language or exaggerated framing.

Further directions: 

• Extend the qualitative analysis to a quantitative study focused on personalisation as 

a news value, using larger datasets and clearer coding criteria.
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